University of Mississippi

eGrove
Newsletters

American Institute of Certified Public
Accountants (AICPA) Historical Collection

10-2000

Members in Small Local Public Accounting Firms, October 2000
American Institute of Certified Public Accountants (AICPA)

Follow this and additional works at: https://egrove.olemiss.edu/aicpa_news
Part of the Accounting Commons

Small-Local
Accounting Firms
Members in

October 2000

New Developments for XBRL: What Do
They Mean for Small Firms?
Highlights

C3

What’s New with
WebTrust?
C3

National Taxpayer
Advocate Val Oveson
Plans Return to Private
Sector
C4

FASB ED on Asset
Impairment and Disposals
C4

o

What’s In It for Me?
C4

An Unfamiliar Face at the
Helm

With the release of the XBRL Steering
Committee’s first specification for U.S. com
panies, XBRL for Financial Statements, it is
now possible for public and private companies
to create XML-based financial statements
using XBRL. That means busi
nesses can now incorporate
XBRL into their financial report
ing processes and digitally pub
lish their financial statements.
Among the major benefits
of this technology are:
• A streamlined financial reporting process.
• Technology (platform and application)
independence.
• Full interoperability.
• Reliable extraction of financial informa
tion.
XBRL has something to offer across the
business spectrum. “Just as e-business
affects companies of all sizes, XBRL tech
nology is important to firms and clients of
all sizes,” said Mike Willis, a partner of
PricewaterhouseCoopers and chair of the
XBRL Steering Committee. “It is meaningful
to everybody.”

Wide Application

A total of 66% of public compa
nies surveyed by AIMR have a
Web site—and 76% of those
companies provide financial
information on their Web site. The study also
found that analysts preferred using Web sites
to obtain information, even when other
sources exist, because it is easier. Another
study indicated approximately 80% of major
U.S. companies are making some type of
financial disclosure online.
Not only will companies soon be mak
ing their financial information available
online, they can take advantage of options
such as disclosing their financial informa
tion to the bank in XBRL. The information
will be e-mailed to the bank and automati
cally imported into the bank’s loan analysis
software.
According to Willis, XBRL’s long list of
advantages includes:
• Moving the reporting supply chain onto an
e-business platform.
• Simplifying the software development
cycle for working with business reporting
data from creation through analysis and
reporting.
• Expanding software options for preparation
and analysis of information.
• Increasing speed and decreasing costs and
errors.
• Allowing more time for analysis of infor
mation and less time for the mechanics of
preparation.
continued on page C2

technology

What Is It?
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communicating financial information without
changing existing accounting standards or
requiring a company to disclose any addi
tional information beyond that in its current
financial statements.”

extensible Business Reporting Language can
provide an XML-based framework that busi
nesses will use to create, exchange and ana
lyze financial reporting information, including
regulatory filings, such as annual and quar
terly financial statements; general ledger
information; and audit schedules.
“XBRL helps companies, analysts,
investors and other audiences to make better
informed financial and management decisions
and to leverage the power of the Internet to
exchange financial information,” said Tom
Vos, President of Edgar Online, Inc. “XBRL
provides an efficient and reliable means of
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continuedfrom page C1—XBRL
Better positioning the profession for the
role of “knowledge worker.”
Preventing the profession and related
reports from losing their relevance.
• Offering all of the integrity of
existing reporting models—and
more—in a fraction of the time.
• Reducing time spent on repeti
tive tasks or spent filling out
forms and applications in a spe
cific format.
• Offering a better climate for
sharing data within trade organi
zations because members can
receive aggregate data in return.
“XBRL addresses the entire frame
work,” Willis notes, not simply U.S. GAAP
financial reporting.
How Do Small Firms Benefit?

Willis cites these benefits for small firms
and their clients:
• Allows for more efficient report genera
tion from and interapplication integra
tion between bookkeeping and account
ing applications.
• Creates opportunities for more periodic
reporting (and related analysis).
• Moves processing to best delivery point
while permitting local data analysis.
• Interactivity with clients via application
service providers increases efficiency.
• Makes it easier for those with less tech
nological competence to take advantage
of powerful tools.
An Impressive Pedigree

XBRL is a business reporting supply chain
consortium made up of over 65 global
enterprises. Among the most recent addi
tions to the XBRL initiative are ACCPAC
International, Inc.; ACL Services Ltd;
Bridge Information Systems; Dow Jones &
Company, Inc.; e-Numerate Solutions
Incorporated; eLedger.com, Inc.; Fidelity
Investments; Financial Software Group;
First Light Communications, Inc.; MIP,
Inc.: Multex.com, Inc.; Oinke, Inc.;
PeopleSoft, Inc.; U.S. Advisor, Inc.; Virtual
Growth, Inc.; and XBRL Solutions, Inc.
Participants from various components of
the supply chain (preparers, users, analysts,
distributors, aggregators, auditors, enabling

technology vendors) have all come together
to create this XML-based technology plat
form and related language. These direct
competitors are working collaboratively for

a common purpose: creation of XBRL to
achieve the benefits outlined above.
Getting Up to Speed

How can practitioners become involved?
Willis offers some suggestions:
1. Educate yourself. Raise your level
of awareness about XML in general and
XBRL in particular. A good start is the
committee’s Web site, which features
FAQs, a new member section and demon
strations, among other valuable features.
www.xbrl.org

AICPA.
2. Review the released XBRL taxon
omy. It is also possible to participate in
development of the new taxonomies
through a “review for comment” section
that will be available soon on the
Web site.
3. Get software information.
Practitioners should contact the
vendors of their accounting soft
ware packages to learn if the
software is XML-enabled and
will be XBRL-enabled. Ask the
vendors if they can offer tools to
help facilitate implementation of
XML and XBRL.
4. Begin to raise awareness of this
technology among members of client
audit committees.
CPAs have been at the forefront in
developing and implementing XBRL.
“The role of the CPA will be to help
clients take advantage of this new technol
ogy,” Willis says.
If your organization is interested in
becoming a member of XBRL, contact
Karyn Waller at the AICPA:

kwaller@aicpa.org

Who Can Benefit from XBRL?
• Companies that prepare financial statements: More efficient preparation of finan
cial statements because they will be created one time and rendered as printed
reports, on Web sites, as Edgar filings or as other regulatory filings.
• Analysts, investors and regulators: Enhanced distribution and usability of existing
financial statement information. Automated analysis, significantly less re-keying of
financial information from one form into another form and the chance to receive
information in the user’s preferred format for specific analysis style.
• Financial publishers and data aggregators: More efficient data collection lowers
operating costs associated with custom data feeds. Reduces errors while concen
trating on adding value to the data and increasing transaction capacity.
• Independent software vendors: Virtually any software product that manages finan
cial information could use XBRL for its data export and import formats, thereby
increasing its potential for full interoperability with other financial and analytical
applications.
Source: www.xbrl.org
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What’s New with WebTrust?
• WebTrust was featured on CNN when the first consumer U.K.
site, the Internet mortgage company First Active Financial plc
(www.firstactive.com), earned the Seal.
• The recently released WebTrust Program for
Certification Authorities Version 1.0 provides stan
dards for performing and reporting on the results of
an audit of a certification authority.
A certification authority is a trusted third-party
that provides a level of assurance that a public key contained in a
public key certificate actually belongs to the entity named in that
certificate. Public key certificates are used to validate the identity of
the signer of a digital signature. The model’s principles and criteria
are substantially based on the control objectives and procedures
included in the American National Standards Institute’s (ANSI)
X9.79 PKI Practices and Policy Framework standard.
It is possible to download the model from the AICPA Web site.
For questions, contact Sheryl Martin, AICPA WebTrust Team Leader.

To keep up to speed on the latest trends in e-commerce, check out
the AICPA/CICA Technology Assurance Conference, held at
Disney’s Contemporary Resort in Orlando, Fla., on Oct. 26 and
27. This conference covers the newest trends in e-business and
information technology; how to get and stay up to
speed on privacy issues; how to generate revenues with
IT assurance services; safeguarding clients against
cyber risk and cyber crime; and how the most recent
versions of WebTrust and SysTrust satisfy clients’ mar
ket needs.
To learn more, check the conference information at:

www.aicpa.org

Online Privacy Protection Tips
1.

Be cautious about giving personal information.

2.

Use a secure Internet browser.

3.

Make sure the merchant site is secure and review its

www.aicpa.org/webtrust/index.htm

privacy policy.

smartin@aicpa.org

• The AICPA in Aug. signed agreements with the accountancy
institutes of Hong Kong, Denmark, the Netherlands and Spain to
offer WebTrust services in those countries. These institutes join
those of Australia, Canada, England & Wales, France, Germany,
Ireland and Scotland and the U.S.
During a three-day global WebTrust summit in Paris in July,
attendees released a set of online privacy protection tips (see sidebar).
More details on these recommendations can be found by visit
ing the WebTrust Press Room located at:

4.

Pay by credit or charge card.

5.

Beware of “Trojan horse” programs.

6.

Never give your passwords to anyone online.

7.

Keep records of your online transactions and check

your credit card statements.
8.

Monitor the use of “cookies” by a site.

9.

Do not allow children to use the Internet without

supervision.
10. Look for sites that have been independently tested

and verified.

www.webtrust.org

National Taxpayer Advocate Val Oveson Plans
Return to Private Sector
Following the successful launch of the new
Taxpayer Advocate Service, W. Val Oveson
plans to step down as National
Taxpayer Advocate this fall
and continue his career in the
private sector. Oveson, who
was appointed in Sept. 1998,
oversaw the transformation of
the National Taxpayer Advocate’s office to
reflect the expanded powers and responsi
bilities granted by Congress in the IRS
Restructuring and Reform Act. Following
the 1998 law, the office took on a greater
role assisting taxpayers in tax disputes with
the IRS, championing taxpayer’s rights and
providing recommendations for improving
tax legislation.
While at the IRS, Oveson oversaw

these fundamental changes in the National
Taxpayer Advocate’s office:
•
For the first time, each
state has a Taxpayer Advocate
reporting directly to the
National Taxpayer Advocate.
The move to this nationwide
network added more indepen
dence. Previously, Taxpayer Advocates
reported to District Directors.
Taxpayer Advocates were reorganized as
part of the Taxpayer Advocate Service
(TAS). In all, TAS has more than 2,000
employees, including caseworkers, dedi
cated to helping taxpayers work out
problems.
The National Taxpayer Advocate also
prepares a new, expanded annual report

taxation

to Congress. This report fills a unique
niche at the IRS. The National Taxpayer
Advocate office prepares its own inde
pendent summary of the 20 most serious
problems encountered by taxpayers, leg
islative recommendations for improve
ments and assessments of IRS efforts to
improve customer service and reduce
taxpayer burden.
For more information about the
Taxpayer Advocate Service, visit the IRS
Web site.

U

www.irs.ustreas.gov/prod/ind_info/
advocate.html

Taxpayers who have been unable to
resolve a problem through normal IRS
channels can contact the Taxpayer
Advocate Service’s toll-free help line:
877/777-4778
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FASB ED on Asset Impairment
and Disposals
A new Financial Accounting Standards
Board exposure draft, Accounting
for the Impairment or Disposal of
Long-Lived Assets and for
Obligations Associated with
Disposal Activities, would establish
a single accounting model for these
assets. The accounting model would also
apply to certain obligations associated with
a disposal activity, including the restructur
ing of an existing activity, whether or not it
involves the disposal of long-lived assets.
Additionally, the proposed statement,
which would retain the recognition and

AICPA.

measurement provisions of Statement No.
121 for long-lived assets to be held and
used, would provide additional guidance
for implementing those provisions.
“Prior to this proposed state
ment, guidance for accounting for
the disposal of long-lived assets was
provided by different accounting
pronouncements,” explained FASB
Project Manager Linda MacDonald.
“As a result, the accounting for those dis
posal transactions was inconsistent and
complex. Because the provisions of this
proposed statement would apply in
accounting for the disposal of all long-lived
assets and for certain obligations associated
with those disposal transactions, it would

FASB update

What’s In It for Me?
In a tough hiring climate, 98% of the executives polled in a recent
survey said it is more important today to sell applicants on the ben
efits of working at their firms than it was just three years ago.
The survey was developed by Accountemps, a temporary
staffing service for accounting, finance and bookkeeping profes
sionals. It was conducted by an independent research firm and
includes responses from 150 executives with the nation’s 1,000
largest companies.
Executives were asked, “How important is it to sell the benefits
of working at your company to candidates today compared to three
years ago?” Their responses:
Somewhat
unimportant

Somewhat
important

improve comparability in financial report
ing and reduce that complexity.”
The proposed statement, which would
supersede Statement No. 121, Accounting
for the Impairment of Long-Lived Assets
and for Long-Lived Assets to Be Disposed
Of would be effective for financial state
ments issued for fiscal years beginning after
Dec. 15, 2001. Comments are due by Oct.
13. During the comment period, one copy
of the proposal (code E157) will be avail
able free of charge from the FASB Order
Department or at the FASB Web site.

800/748-0659
www.fasb.org, under Exposure Drafts

• Think benefits. More and more companies are getting creative in
their benefits offerings. In addition to traditional benefits,
emphasize more innovative perks such as flexible hours,
telecommuting opportunities, gym memberships or concierge
services.
• Create a buzz. Get the word out to the public that your company
is a great place to work. Offer bonuses or incentives to employ
ees who recruit others to work for your company.

An Unfamiliar Face at the Helm
More major companies are hiring their chief executive officers
from the outside, according to a new proxy analysis by Watson
Wyatt Worldwide.
“There’s no question that CEO turnover is rising, and
despite the companies’ efforts to develop a number-two execu
tive internally, there simply aren’t enough of them to fill all of
the openings,” said Ira Kay, North American director of Watson
Wyatt’s human capital group. “A growing number of CEOs are
being terminated for poor corporate performance, a situation
that almost always leads to an external hire. Additionally, suc
cessful CEOs are retiring earlier thanks to stock options.”
Based on an analysis of the 800 largest U.S. corporations,
here’s how many hired CEOs from the outside:

1999
Very important

Max Messmer, chairman of Accountemps, recommends com
panies prepare a list of selling points for job applicants. “Candidates
today are concerned with more than salary alone. Hiring managers
must demonstrate that their firm provides an outstanding work envi
ronment, continual learning opportunities and a clear path to
advancement.” He offers these tips:
• Accentuate the positive. Job seekers inquire as frequently about
corporate culture during interviews as benefits and salary.
Highlight those aspects of working at your firm that are both fun
and professionally rewarding.

20%

Average age of a CEO:

1999

1990

